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  The  hoteliers ’ relationship toward environmental challenges and societal 
concerns is one of a rather remote and intangible nature met with vary-
ing levels of interests. However, these concerns have been high on the 
public agenda for the past few years following substantial press coverage 
of environmental degradation and the polarization of modern society. 
Shareholders, employees and customers all have higher expectations of a 
Hospitality Industry that increasingly demonstrates responsible behavior 
across the triple bottom line of economic, social and environmental man-
agement. In response, the Hospitality Industry along with governments and 
private organizations are launching initiatives that help hoteliers become 
more sustainable, i.e. by becoming more environmentally responsible and 
by working in harmony with society at large. 

 A  clear understanding of the issues surrounding climate change, global 
warming, air and water pollution, ozone depletion, deforestation, the loss 
of biodiversity and global poverty is essential for successful implementation 
of sustainable business management strategies. 

 This   book is of particular interest for three reasons. 
 Firstly , there is acute pressure on all in the private sector to reduce envi-

ronmental impacts and clean up after themselves. All stakeholders including 
investors, employees, customers, environmental and ethical groups as well 
as the general public expect companies to demonstrate best practice in all 
dimensions of the ‘triple bottom line ’, i.e. social well-being, environmental 
stewardship and healthy economic performance. Companies are increas-
ingly judged by their adherence to these principles and their transparency 
on how they communicate actions and results. Although the hospitality 
sector does not count amongst the great polluters such as the metallurgical 
or chemical industries, the size and rapid growth of the industry makes it 
clear that environmentally sustainable action is necessary. This book ana-
lyzes trends in environmental protection and social equity and reviews best 
hospitality industry practices regarding reduced water and energy consump-
tion, green design and the sourcing of sustainable fi xtures, fi ttings and food 
and beverage products. 

 Secondly , environmental legislation is becoming more stringent and 
complex, with stricter emission and pollution controls than ever before. 
The tourism industry, as a whole, is one of the largest industries of the 
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world, responsible for 10.3% of global GDP and 234 million jobs worldwide 
corresponding to 8.7% of total employment (WTO, 2008). For businesses, 
the challenge is to be a step ahead of legislation by adopting preventative 
strategies rather than ‘end of pipe ’ or cleanup practices. This book exam-
ines how hotels and restaurants can implement environmental manage-
ment systems, and how business competitive advantages can be gained 
through certifi cation and eco-labeling procedures. 

 Thirdly , by incorporating responsible marketing and corporate social 
responsibility policies, hospitality businesses can enhance their reputation 
and attract investment. This book examines the behavior of the responsible 
consumer and the sustainable marketing practices considered necessary to 
attract such consumers. 

Sustainability in the Hospitality Industry seeks to provide answers to 
these questions by producing inventive solutions to contemporary environ-
mental, social and economical challenges. This book is designed to provide 
guidance to students and hospitality professionals wishing to develop a clear 
understanding of a new sustainable business parameter that will hopefully 
be of benefi t to present and future generations alike.    
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