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The travel and tourism (T&T) industry is the USA’s second
largest employer (after health services) with one out of every
seven people (or nearly 18 million) working in this important
service industry, which generated a payroll of $174.5 billion
in 2002. As you will learn in this publication, T&T is a good
industry for preparing young people for future careers and
upward mobility in a wide-range of jobs from entry level to
CEO and from accountants to zookeepers.

According to research conducted by the Travel Industry
Association of America, spending by resident and interna-
tional travelers in the U.S. averages $1.5 billion a day, $61
million an hour, $1 million a minute, and $17,000 a second.
Based on expenditures, T&T continues to be the nation’s
third largest retail sales industry after automotive dealers
and food stores. Projected domestic and international
expenditures for 2002 were $537.2 billion, a 5.8% decrease
from 2000’s $570.5 billion.

Each state feels the impact of travelers and the latest data
available by state shows that the top five states with travel-
generated employment in 2001 were California (931,700
jobs); Florida (801,300 jobs); Texas (566,100 jobs); New
York (440,300 jobs); and Nevada (357,700 jobs). In a state
where tourism is the number one industry, such as Florida,
job creation can be tremendous; however, T&T does not
have to be a state’s largest industry for its impact to be felt.
For example in Michigan, T&T is the sixth-largest industry,
but more than 173,000 jobs are directly attributable to the

dollars spent by domestic and international travelers. Over-
all, the T&T ranks as the first, second, or third largest
employer in 29 of the 50 states. The industry is particularly
attractive to students and seniors looking for part-time and
seasonal work. It helps the nation where employment needs
to grow: 50% of T&T employees are women, 23% of T&T
businesses are owned by women, 14% of T&T businesses
are owned by minorities, and 95% of T&T businesses qual-
ify as small businesses.

According to statistics from the U.S. Dept. of Com-
merce’s Office of Travel & Tourism Industries, 42 million
international travelers spent $88 billion in the U.S. in 2002,
supporting over one million jobs, generating nearly $16 bil-
lion in tax revenues and $6 billion in travel trade surplus.
International travel to the U.S. is an export for the nation.
Technically, it is considered a service export just like freight,
insurance, telecommunications, royalties, and education.

Travel is a freedom cherished by citizens throughout the
world. The U.S. travel and tourism industry supports just
measures that protect this freedom for everyone, every-
where. Travel fosters understanding and understanding cre-
ates a climate that nurtures peace, stability, economic
growth, and democratic rights.

For more information go to www.tia.org.
— Dee Minic

Executive Director, Tourism Works for America
Travel Industry Association of America (TIA)

FOREWORD



INDUSTRY OUTLOOK

There is no doubt that the travel industry has had a bumpy
ride since September 11, 2001, with continued terrorism
attacks worldwide and the downturn in the U.S. and world
economies aggravating the situation. Domestic and interna-
tional travel expenditures amounted to $525.1 billion in
2002, down from 537.2 billion in 2001. Despite this fact, the
2003 projection is for $560.1 billion and for $588.2 billion
in 2004.

According to the Travel Industry Association of America
(TIA), travel and tourism combined form the nation’s
largest services export industry, the third largest retail sales
industry, and one of America’s largest employers. It is the
first, second, or third largest employer in 29 states. Nearly 8
million people, earning nearly $174 billion in payroll, are
employed in some field related to travel and tourism. That is
about one out of every 18 U.S. residents in the civilian labor
force employed due to direct travel spending in the United
States in 2001. It is one area where we generate a trade sur-
plus, amounting to almost $9 billion.

One of the appealing aspects of a travel-related career,
other than the possibility of free or reduced-price travel to
all corners of the world, is that so many positions do not
require advanced degrees. People who have had on-the-job
training and experience can fill even some of those positions
that call for a college education.

According to TIA surveys, some of the basic changes in
travel since 9/11 include more last-minute travel, fewer
international visitors, more car travel, lower travel expendi-
tures, and travel closer to home. To foster business and take
advantage of these factors, travel providers have lowered
prices, or at least not raised them, and added benefits. They
are promoting their services to a more local market. They
are also using the Internet for publicizing and advertising
their products. To do so, they have increased their advertis-
ing and marketing budgets. Although 68 percent of the TIA
members surveyed indicated they think business will

improve in 2003, some 40 percent indicate they have had
reductions in staff, salaries, or bonuses in the previous year.
Yet, in the gloom of predictions saying that travel probably
will not bounce back until sometime in 2004, there are
bright spots.

Businesses such as hotels, resorts, restaurants, and cul-
tural and family attractions that have changed their focus in
awareness of family and business budgetary constraints, the
increased inconvenience of air travel, and other factors are
seeing the rewards of those changes with increased busi-
ness. Those offering perceived safety and value for the dol-
lar spent will benefit, as these are two of the main criteria
travelers are now seeking.

Cruising, RV travel, and senior and leisure travel have
improved in the past year. Cruising is up nearly four per-
cent, RV rentals are up 30 percent, and leisure travel was up
two percent in the first half of 2002. Business travel, while it
has declined sharply overall, has picked up in more local
and shorter trips.

It will be up to those who are entering travel-related busi-
nesses to revise and update the old ways of marketing and
providing services. Those with creative thinking, a solid
education in the travel and hospitality fields, and computer
skills are sure to succeed.

Employees who approach their jobs with enthusiasm and
provide clients and guests with a positive experience—
whether they are security guards or general managers, flight
attendants or railroad conductors, animal keepers or
astronomers—will be rewarded with continued employment
and promotional opportunities. Those with computer skills
who can create user-friendly web pages and spreadsheets,
operate audiovisual equipment, and use navigational and
other software and hardware will also see plenty of opportu-
nities in the travel industry. Those who have an excellent
and knowledgeable background in the hospitality industry
will benefit greatly when a strong economy returns.



HOW TO USE THIS BOOK

Career Opportunities in Travel offers information about a
wide variety of occupations directly or indirectly related to
travel and tourism and jobs in which travel plays a major part
of the job responsibilities. The education, training, skills, and
personality traits of those in many of these jobs, particularly
those in travel and tourism, can transfer from one aspect of
the travel industry to another. A chef can work for a restau-
rant, hotel, cruise ship, or spa. The same is true for a laundry
manager, housekeeper, sales manager, purchasing agent, or
retail supervisor. The book is designed for people just start-
ing in the business world as well as those who have been
there, done that, and want to do something different.

For each of the more than 70 jobs described in Career
Opportunities in Travel, you will learn what you need to
enter that job field, the salary range, job opportunities, and
advancement prospects, and what associations or unions are
available as a resource for training and job openings.

Sources of Information
The information in Career Opportunities in Travel comes
from the following sources:

• Organizations and unions that represent the various occu-
pations

• Major job banks
• Interviews with individuals in the various professions
• Personal experience observing the occupations
• Newsletters, books, and magazines.

Organization of Material
Career Opportunities in Travel is divided into nine employ-
ment sections: travel and transportation; cruise travel; lodg-
ing; food and beverage; tour and travel services; sales and
publicity; executive and managerial; health care; and spe-
cialties. There are two parts to each career profile. The first
part provides job information in chart form, giving a thumb-
nail idea of prerequisites; other job titles; a career ladder
illustrating the common career path to a position; licensing
or certification requirements; and a salary range. The second
part presents more details in narrative form, including:

• The “Position Description” details a job’s major responsi-
bilities, daily tasks, and duties and provides information
about working conditions.

• “Salaries” gives a general idea of the wages that workers
may earn. Many salary details come from the U.S. Bureau

of Labor Statistics, salary surveys done by professional
associations, various state and college employment
boards, and a variety of job postings.

• “Employment Prospects” lists what type of companies
hire people in that career and the job outlook for today
and the future.

• “Advancement Prospects” briefly covers the prospects for
promotion within the field and suggestions for alternative
career paths.

• “Licensure/Certification” includes any license, certifica-
tion, or registration that may be required or recommended
for a profession.

• “Education and Training” describes the type of diploma
or degree that is needed or recommended to enter a career.
This section also discusses training programs that may
need to be completed.

• “Experience, Skills, and Personality Traits” itemizes the
minimum experience, skills, and personality traits
required for a job.

• “Unions and Associations” lists the names of some
national professional organizations or unions that are
open to people in each career.

• “Tips for Entry” lists suggestions for finding jobs and
more information about each job.

An exhaustive list of organizations and unions, with
phone and fax numbers and website URLs point to areas
where you can find more detailed information. Appendixes
are provided to help locate additional information about
career choices. They include organizations and unions;
schools that offer certificates and associates, bachelors, mas-
ters, and doctorate degrees in travel, tourism, and hospitality;
lists of major hotels, cruise lines, and airlines with contact
information; a bibliography; and a list of websites of interest.

Notice
Hundreds of addresses, phone numbers, and website URLs
are listed in Career Opportunities in Travel. They are cur-
rent as of this writing, but remember that associations, orga-
nizations, unions, schools, and companies move, change
their phone numbers or access codes, change their names or
their domain names, or cease to exist. When a connection
does not work (mail is returned, phone numbers are wrong,
a 404 URL error code appears), then go to a good search
engine, such as Google.com or AskJeeves.com, and enter
the name of the organization.
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