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Preface
This	book	has	grown	out	of	our	collective	experience	of	teaching	research
methods	on	undergraduate,	postgraduate	and	doctoral	programmes.	Twenty
years	ago,	Paul	published	Market	Research	in	Travel	and	Tourism,	a	text	that
was	widely	used	in	research	methods	teaching	across	the	UK	for	many	years.
Twenty	years	on,	the	use	of	technology	in	research	methods	has	considerably
expanded,	especially	in	terms	of	data	analysis,	and	this	book	is	very	different
in	many	respects.	However,	the	text	is	similarly	intended	for	undergraduate
and	foundation	degree	students	who	are	faced	with	a	substantial	piece	of
independent	research,	often	for	the	first	time,	as	part	of	their	course.	Such
courses,	if	appropriately	aligned	to	the	subject	benchmarks,	will	require
students	to	undertake	some	sort	of	research	investigation,	which	in	turn	will
require	an	understanding	of	methodology	and	analysis.	This	book	will	provide
some	useful	guidance	throughout	the	whole	process	from	initial	ideas	to
writing	it	up	and	presenting	the	findings.	We	use	real	illustrations	taken	from
our	own	and	our	students’	work	to	help	the	reader	understand	how	to	manage
and	present	their	research,	and,	in	doing	so,	perhaps	give	an	indication	of	the
standard	that	could	be	achieved.

There	are	nine	chapters	which	begin	by	outlining	the	nature	of	research	and
the	methods	typically	used	by	students	of	tourism,	hospitality	and	events
management.	Chapter	3	provides	some	guidance	on	how	to	plan	a	project,	and
Chapters	4–6	give	practical	suggestions	in	terms	of	sampling,	questionnaire
design	and	data	collection.	Chapters	7	and	8	provide	details	of	approaches	to
data	analysis	in	both	quantitative	and	qualitative	contexts.	We	provide	some
information	for	those	using	computer	software	packages	such	as	SPSS,	NVivo
or	Qualtrics.	However,	how	to	handle	analysis	‘by	hand’	is	also	covered.	The
final	chapter	shows	how	to	write	up	and	present	findings	in	a	variety	of
settings.

At	the	end	of	each	chapter,	we	give	suggestions	for	selected	further	readings.
Our	intention	here	is	to	provide	some	key	references	you	can	turn	to,	which
we	use	and	recommend	to	our	students,	rather	than	to	provide	an	extensive
list	of	all	possibilities.	Here	and	there,	where	appropriate,	we	provide	some
exercises,	which,	having	read	the	chapter,	you	should	be	able	to	tackle.	As
mentioned	above,	the	book	is	littered	with	examples	from	our	own	work	and
those	of	our	students.

For	many	students,	the	final	project	can	be	feared	and	seem	overwhelming.
However,	if	it	is	done	well,	it	can	be	your	proudest	achievement	of	your
course.	We	hope	this	book	will	help	you	secure	that	sense	of	achievement.
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