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Preface

Why do some people regularly show kindness to others whereas others react
aggressively even to minor provocations? Why do some people consider their work
mainly as a means to achieve personal success, whereas others consider it a means
to contribute to society and an opportunity for self-fulfillment? Personal values play
a crucial role in such behaviors. The chapters in this book address these and other
questions regarding the relations of values to behavior, taking a cross-cultural
perspective.

The construct of values is central to many fields in social sciences and
humanities. After years of little attention to values, the last two decades have seen a
substantial body of psychological research, investigating the content, structure and
consequences of personal values in many cultures. Personal values are defined as
abstract desirable goals that are relatively stable over time and across situations,
serving as guiding principles for individuals (Kluckhohn 1951; Rokeach 1973;
Schwartz 1992). The structure of relationships among values is dynamic, repre-
senting their compatibilities and conflicts (Schwartz 1992). The more importance a
person attributes to a value, the more motivated s/he is to act in ways that promote
the attainment of that value. The meaning of the 10 value types is similar across
cultures. Thus, when people from different cultures reflect on the importance of a
value (e.g., loyalty), they have in mind a similar construct. This feature of values
makes them an invaluable tool for conducting integrative research across cultures.

The conceptualization and measurement of personal values typically focuses
self-reports; that is, values represent what people report that they consider to be
important. Researchers and laymen hence often question whether value statements
are merely “cheap talk”. A growing body of research points to relationships
between values and behavior. The current book focuses on the value-behavior link,
reviewing past literature and presenting new conceptual models. The first part of the
book (Chap. 1–3) discusses the construct of values and how they are studied. The
second part reviews the content of the relationships between values and behavior in
different domains: pro-social behavior (Chap. 4), aggression (Chap. 5) work life
(Chap. 6) and close relationships (Chap. 7). Finally, the third part of the book
(Chap. 8–10) address some of the processes and mechanisms through which values
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affect behavior. Chapter 11 is an integrative commentary of the issues addressed in
the previous chapters.

We are grateful to everyone who made working on this book such an enjoyable
and gratifying experience. First and foremost, we thank the authors of the book
chapters for their fantastic contributions and for their endless patience throughout
the review process. We are also grateful to the many research teams whose work
inspired this book and provided the research described in the book chapters. This
book would have never seen the light of day without the help of Morgan Ryan from
Springer. We greatly appreciate her valuable advice and constant support. This
project has been facilitated by a grant from the Israeli Science Foundation (847/14),
by grants from the Recanati Fund of the School of Business Administration and
from the Mandel Scholion Interdisciplinary Research Center, both at the Hebrew
University of Jerusalem, to the first author, and by a grant from The Open
University Research Fund to the second author. We thank Andrey Elster, Gitit
Kave, Ariel Knafo and Shalom Schwartz for their insightful comments on book
chapters. Special thanks to Noam Keshet and Adva Liberman for their enormous
help in keeping us organized and on track. Finally, we are grateful for Shalom
Schwartz whose work on values has transformed the field. On a personal note, we
are both most thankful for his evergoing mentorship.

Ra’anana, Israel Sonia Roccas
Jerusalem, Israel Lilach Sagiv
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