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Chapter I
Internet Multilinguality: Challenges, Dimensions, and Recommendations / Shaoyi He ........................ 1

In this chapter, the author examines three challenges that can result in conflict and miscommunication in 
international online exchanges. Each factor, in turn, relates to a different aspect of what the author calls 
“Internet multilinguality”—or the increasing number of languages and dialects used by individuals in 
cyberspace. These three factors are language barriers, cultural differences, and technological difficul-
ties. In the chapter, the author also provides recommendations for effectively addressing these factors 
in international online exchanges.

Chapter II
Linguistics of Computer-Mediated Communication: Approaching the Metaphor / 
Rosanna Tarsiero .................................................................................................................................. 15

This chapter introduces the concept of embodied metaphor as a framework for studying the multifaceted 
context of cross-cultural interactions via computer-mediated communication (CMC). In the chapter, the 
author argues that the embodied metaphor approach offers a more reliable method for understanding, 
explaining and framing the user's adaptive response to CMC. The author also examines how culture has 
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the potential to shape online interactions by influencing the way metaphors are enacted. By examining 
how an embodied metaphor approach can be used to examine such situations, the chapter provides read-
ers with a new means for understanding of the interplay between CMC and culture.

Chapter III
Machine Translation as the Future of International Online Communication / 
Nicole St. Germaine-Madison ............................................................................................................... 34

At present, two-thirds to three-fourths of the world’s Internet users are not native speakers of English. 
Within this context, translation becomes important, for it would allow companies to tap a global—and 
multilingual—customer base via e-commerce. This chapter examines how machine translation—or the 
use of software programs to convert texts from one language to another—should be viewed within this 
global e-commerce context. In this chapter, the author provides an overview of how machine translation 
works and examines the benefits and limitations of using such systems to “customize” e-commerce Web 
sites for different linguistic groups. Through this examination, readers gain a better understanding of 
how to integrate machine translation use into global e-commerce strategies.

Chapter IV
Classifying Web Users: A Cultural Value-Based Approach / Wei-Na Lee and Sejung Marina Choi ... 45

The authors of this chapter present an individual-based approach to understanding cultural similarities and 
differences in the borderless environment created by online media. In addressing this topic, the authors 
also present a typology of individual cultural value orientations that readers can use to understand how 
cultural factors might affect discourse in global online contexts. This typology, in turn, emphasizes the 
need for making distinctions at the individual level before group level comparisons in order to grasp the 
complexity of today’s global culture. The authors then use the results of an empirical study to demonstrate 
the usefulness of this approach in international online contexts.

Chapter V
Intercultural Computer-Mediated Communication Between Chinese and U.S. College Students / 
Yun Xia .................................................................................................................................................. 63

This chapter presents the results of a study that examined the effects of culture and computer-mediated 
communication (CMC) in relation to Chinese college students’ use of English in online exchanges with 
U. S. college students. In presenting this research, the author uses an ethnography of communication 
approach to uncover four language patterns in Chinese college students’ use of English. These patterns 
were others-oriented talk, mentor-mentee talk with limited relationship development, adoption of others’ 
talk, and icebreaker talk. The experiment also revealed that Chinese cultural values have a strong effect 
on Chinese college students’ use of English in CMC. The cultural values that seemed to have the greatest 
effects on these exchanges were Chinese significance of personal relationships, Chinese collectivism, 
Chinese understanding of authority, and Chinese use of CMC.
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Culture and Communication Challenges in Virtual Workspaces / Bolanle A. Olaniran ...................... 79

Globalization has brought about or re-invents the concept of workspaces such that work is no longer 
confined to a traditional space in a specific geographical setting whereby individuals are restricted to 
face-to-face meetings and interactions. Within this context, virtual workspaces bring issues of culture 
and its effect on behaviors to the forefront of discourse in global cyberspace. To examine this situation, 
the author of this chapter explores the role of culture and its implications for virtual workspaces. In so 
doing, the author addresses how culture also plays a role in how behaviors are adapted from traditional 
to virtual workspaces. Through this examination, the author reveals how virtual workspaces provide 
organizations with a mechanism for fostering effective international relationships in a variety of profes-
sional contexts.

Chapter VII
The Language of Leaders: Identifying Emergent Leaders in Global Virtual Teams / 
Simeon J. Simoff and Fay Sudweeks ..................................................................................................... 93

Virtual teams and their leaders are key players in global organizations, yet the dispersed nature of such 
teams has changed how people work in groups. It has also redefined the nature of teamwork. Within this 
framework, leadership issues in computer-mediated communication are vital because of the increasing 
prevalence of the virtual organization, the flattening of organizational structures, and the corresponding 
interest in managing virtual groups and teams. The authors of this chapter examine the communication 
behaviors of participants in two different case studies to determine if number, length, and content of 
messages are sufficient criteria to identify emergent leaders in asynchronous and synchronous environ-
ments.

Chapter VIII
Researching Online Intercultural Dialog in Business: Using Established Methods to Create 
New Tools / Pamela Estes Brewer ...................................................................................................... 112

Within a single business day, employees might be required to work with colleagues located in a variety 
of nations in a series of online intercultural dialogs (OIDs). Preparing individuals to work effectively 
within such contexts, however, is no easy task. The author of this essay examines the importance of 
doing research on such situations. The author also presents a methodology for examining and assessing 
such situations and discusses how the results of such research can be applied to business and academic 
practices worldwide.
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project that involved analyzing Web sites designed by nine cultures. The chapter then concludes with 
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Foreword

This volume is of interest and value on several levels. First, for individuals beginning their exploration 
of the complex, interlocking issues entailed by cross-cultural communication online, the essays collected 
here both serve as a helpful introduction and provide important new insights and inspiration for further 
research. Second, for researchers and practitioners already working in these domains, several chapters 
(e.g., Chapters IV, X, and XI) expand on significant contributions in these fields. In particular, as these 
and additional essays (e.g., Chapter VIII) explicitly connect the research and insight gathered here with 
the larger literatures of intercultural communication and of online discourse, they provide helpful con-
text and orientation to understanding culture and communication online (see also Macfadyen, Roche, 
& Doff, 2004; Sudweeks, Hrachovec, & Ess, 2006).

Most importantly, the volume provides crucial insight for a much broader audiencenamely, anyone 
who uses the Internet and the World Wide Web to communicate across cultures. As several chapters in 
this volume exemplify, much extant research in these domains has focused on the very practical work 
of cross-cultural collaboration for the sake of business, research, and distance learning. The contribu-
tions of such research to more effective cross-cultural communication online are critically important, 
of courseand not simply to a relatively small number of academics and professionals collaborating in 
virtual teams, but to anyone who undertakes such communication. Simply put, this increasingly means a 
sizable majority of Internet users per se. That is, as the Internet continues its dramatic expansion across 
the globeso as to include, at the time of this writing, nearly one-sixth of the world’s populationmore 
of us will inevitably communicate across multiple cultures. Of course, the great danger here, especially 
for those with no previous experience in cross-cultural communication, is the naïve presumption that 
“everyone else is just like me,” an ethnocentricism whose consequences only begin with communication 
failures, because we fail to understand and respect “the Other”first of all, as we fail to understand the 
critical differences at work in cross-cultural communication, much less take these differences into ac-
count in our own communicative efforts (a failure I have called “computer-mediated colonization”). At 
worst, such naïve ethnocentrism ends in cultural and political imperialism. Hence in a communicative 
world increasingly interconnected across multiple cultures by the Internet and World Wide Web, what 
is desperately needed is a guide for effective cross-cultural communication online. Such a text, to my 
knowledge, remains to be written; but the chapters and insights collected here constitute much needed 
and significant contributions towards developing a resource of this sort. This text will thus be of interest 
and value to researchers in particular and to anyone more broadly who desires to communicate more 
effectively in cross-cultural exchanges that take place online.




