Openmirrors.com

PRE-COMMERCE

How Companies and Customers
Are Transforming Business
Together

BOB PEARSON
with
Dan Zehr

] ]O SSEY-BASS
, A Wiley Imprint

www.josseybass.com




Foreword

CONTENTS

by Mark Addicks, Chief Marketing Officer, General Mulls

I
2

THE Rise oF PrRE-COMMERCE
THE EvoLuTioN oF E-CoOMMERCE

THE MoOVE FROM MARKET RESEARCH
TO0 CUSTOMER INSIGHTS

MEET THE NEW INFLUENCERS

THE SECRETS TO SUCCESSFUL
PrReE-COMMERCE MARKETING

BuUILDING AMBASSADORS FOR
YouRrR BRANDS

THE TECTONIC PLATES OF THE
Pre-CoMMERCE WORLD

How IbEa GENERATION WORKS

CuUsTOMER SuPPORT: THE NEW
REVENUE STREAM

v

29

73
o7

21

41

157
183

203



\%1

Contents

1O

Endnotes

PoLiTics AND BusiINEss: RESHAPING
OuRr BELIEFS

CREATING YOUR INTELLECTUAL
NETWORK

ANTIBODIES, ENABLERS,
AND HEROES

CoNcLusioN: GETTING STARTED

Acknowledgments
About the Author

Index

223

245

271
287

293
297
299
301





