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CONTENTS

List of illustrations vii

Preface ix

Introduction: Who is commissioning, producing and 

reading travel and place writing? 1

1  Introducing literary travel writing and place-making 11

2  Affect, experience and the literary text 26

3  Travel writing in place branding 42

4  Value, axiology and written representation of place 61

5  Methodologies and practice 77

6  Case studies in cooperative travel writing 97

7  Evaluating writing for quality and value in mentoring 114

8  Conclusions, research futures and management implications 131

References 141

Index 155


