
Digital Marketing 
Strategies for Tourism, 
Hospitality, and Airline 
Industries

José Duarte Santos
Instituto Superior Politécnico Gaya, Portugal

Óscar Lima Silva
Instituto Superior Politécnico Gaya, Portugal

A volume in the Advances in 
Marketing, Customer Relationship 
Management, and E-Services 
(AMCRMES) Book Series 



Table of Contents

Preface ................................................................................................................xiii

Chapter 1

The Digital Tourism Business: A Systematic Review of Essential Digital 

Marketing Strategies and Trends ...........................................................................1

Jose Ramon Saura, Rey Juan Carlos University, Spain

Ana Reyes-Menendez, Rey Juan Carlos University, Spain

Pedro Palos-Sanchez, University of Seville, Spain

Chapter 2

Traveler Decision Making in Online vs. Oline Buying Behavior: A 

Contrasting Perspective ........................................................................................23

Souvik Roy, IBS Hyderabad, India

Amar Raju G., IBS Hyderabad, India

Dennis Joseph, IBS Hyderabad, India

Chapter 3

The Role of Digital Marketing and Online Relationship Quality in Social 

Tourism: A Tourism for All Case Study ..............................................................49

Gisela Maia Alves, ESIC Business and Marketing School, Portugal

Bruno Miguel Sousa, Polytechnic Institute of Cávado and Ave, Portugal

Ana Machado, IPAM Porto, Portugal

Chapter 4

Digital Marketing Strategies for Accessible Tourism ..........................................71

Fernando Florim De Lemos, Instituto Politécnico da Guarda, Portugal

Dina Vieira, Colégio Internato dos Carvalhos, Portugal

Tânia Pinho, Instituto Superior Politécnico Gaya, Portugal



﻿

Chapter 5

Photographic Image, Credibility, and Consumption of Tourism in the Digital 

Era ........................................................................................................................93

André Riani Costa Perinotto, Federal University of Piauí, Brazil

Jakson Renner Rodrigues Soares, University of Santiago de Compostela, 

Spain

Chapter 6

Mobile Technology Acceptance Among Turkish Travelers ..............................111

Hulisi Binbasioglu, Malatya Turgut Ozal University, Turkey

Mevlut Turk, Inonu University, Turkey

Chapter 7

Cloud Computing in Tourism ............................................................................141

Vipin Nadda, University of Sunderland in London, UK

Harminder Singh Chaudhary, Leeds Metropolitan University, UK

Ian Arnott, University of Sunderland in London, UK

Chapter 8

Management and Implications of Daily Deal Promotions in the Hospitality 

Industry: Toward Their Holistic Understanding ................................................156

Katarzyna Barbara Minor, Cardif Metropolitan University, UK

Miha Bratec, University of Ljubljana, Slovenia

Chapter 9

Analysis of the Vision and Mission Statements in the Websites: A Research 

on Five-Star Hotels in Istanbul, Ankara, and Izmir ...........................................179

Muammer Bezirgan, Balikesir University, Turkey

Chapter 10

Building the Friendly Airline Brand: Hospitable Cabin Crew for Digital 

Marketing Activities ..........................................................................................197

Hayat Ayar Senturk, Yildiz Technical University, Turkey

Compilation of References .............................................................................. 221

About the Contributors ................................................................................... 261

Index .................................................................................................................. 266


