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T he standard introductory guide on analyzing real 
estate markets, the third edition of Real Estate Market 
Analysis includes comprehensive updates from previous 

editions while providing a practical “how-to” for evaluating 
several property types. In addition to highlighting development 
trends and explaining recognized research and analysis 
methods, the third edition provides an updated and expanded 
list of information sources, both national and local, for a 
wide range of property types. It captures a transformative 
decade’s worth of market changes that allows students, 
practicing real estate professionals, and government officials 
to understand how to inspect proposed development sites, 
evaluate competitive properties, conduct interviews with 
competitors, and find information.

Topics covered include the purpose, content, and users 
of market analysis; defining market areas; how to analyze 
demand and supply; finding, interpreting, and presenting 
economic and demographic data; and understanding  
the characteristics of several property types, including 
residential, retail, office, industrial/warehouse, hotels,  
and mixed-use development.

Highlights of the third edition include:

■ Increased attention paid to industrial property  
types, in response to the growing warehousing and 
e-commerce demand.

■ Ways to find information on employment, labor force, 
and population/household trends that form the basis  
of demand analysis.

■ Perspectives on property supply/demand trends available 
from trade and professional associations, real estate 
companies, government agencies, and private vendors.

■ New examples (tables and charts) illustrating ways to 
organize and present information.

■ Comments on trends affecting the need for residential 
space (homeownership rates and the physical 
characteristics of new housing); new hotels that cater  
to millennials; shifts in retail sales and their effect on 
demand for distribution space and “last mile” deliveries); 
and specialty products (senior housing, affordable 
housing, coworking office space).

■ A revised and expanded webliography listing up-to-date 
sources of information available on the internet for each 
property segment.

2001 L Street, NW  
Suite 200 
Washington, DC 20036-4948 
www.uli.org

ISBN 978-0-87420-428-5

I S BN 978-0-87420-428-5

9 7 8 0 8 7 4 2 0 4 2 8 5

U.S. $129.95

5 9 9 9 9

REAL ESTATE M
ARKET AN

ALYSIS 
Trends, M

ethods, and Inform
ation Sources 

Third Edition 
 Deborah L. Brett



Real Estate Market Analysisvi

Abbreviations and Acronyms .......................................... viii

CHAPTER 1

Understanding Real Estate Market Analysis ...........2

What Is Real Estate Market Analysis? ........................... 5

Why Do a Market Analysis? .......................................... 5

How Does Market Analysis Fit into the  
Development Process? .................................................. 7

Who Uses Market Analysis? ......................................... 7

Who Does Market Analyses? ........................................ 9

Factors Affecting the Cost of a Market Study ...............11

Summary .................................................................... 12

Book Outline .............................................................. 12

CHAPTER 2

Basic Approach to Real Estate  
Market Studies .....................................................14

Describing the Regional or Metropolitan Setting ........ 15

Defining the Market Area ............................................16

Inspecting the Site .......................................................18

Demand Analysis ....................................................... 19

Supply Analysis .......................................................... 20

Reconciling Demand and Supply .................................21

Recommendations ...................................................... 23

Importance of Illustrations ..........................................24

Providing an Executive Summary ............................... 25

CHAPTER 3

Market Conditions: Employment,  
Demographics, Demand, and Supply ....................26

Economic Indicators................................................... 28

Visitor Profiles and Tourism Trends ........................... 36

Consumer Demographics ........................................... 36

CONTENTS

Demographic Data Sources .........................................42

Consumer Surveys and Focus Groups ........................ 45

Documentation of Historical Supply Trends  
and Current Conditions ............................................. 49

Importance of Fieldwork ............................................ 54

Documentation of Historical and Future  
Construction Activity ..................................................55

Presentation of Findings .............................................55

CHAPTER 4

Housing .................................................................58 

Housing Stock Overview: Products and  
Community Types ...................................................... 59

Single-Family and Multifamily Stock:  
Size and Age ............................................................... 67

Cyclical Nature of New Housing Construction ........... 68

Characteristics of New Single-Family Homes ............. 69

New Multifamily Buildings: Styles, Sizes,  
and Features .............................................................. 71

Housing Tenure .......................................................... 73

Demographic Trends Affecting  
U.S. Housing Markets ................................................ 77

Preparing a Housing Market Study ............................. 83

Recommendations and Monitoring ............................ 97

Data Sources .............................................................. 98

CHAPTER 5

Retail Space ........................................................104

Why Do a Retail Market Study? .................................105

Trends in Shopping and Spending ............................ 106

Types of Shopping Centers ........................................112

Staying Competitive ..................................................119

Prospects for New Construction ................................121



viiReal Estate Market Analysis

Preparing a Retail Market Study ............................... 122

Defining the Trade Area ........................................... 123

Trade Area Demand Demographics and  
Purchasing Power ..................................................... 125

Using Shopper Data Analytics ...................................129

Understanding the Supply Side ................................ 130

Construction Activity and Future Competition .........131 

Putting It All Together ...............................................131

Data Sources .............................................................131

CHAPTER 6

Office Space .......................................................136

Characteristics of Office Buildings ............................137

Using Office Market Studies ......................................142

Preparing an Office Market Study .............................143

Defining the Market Area ..........................................143

Site Evaluation ..........................................................144

Demand for Office Space ...........................................144

Tracking Supply.........................................................149

Evaluating Competitive Buildings .............................151

Putting It All Together .............................................. 152

Data Sources ............................................................ 153

CHAPTER 7

Industrial and Warehouse Space ........................156

Characteristics of Industrial and  
Warehouse Buildings ................................................157

Specialized Markets ..................................................162

Demand for Industrial Space .....................................163

Defining the Market Area ..........................................164

Supply Analysis .........................................................165

Putting It All Together ...............................................169

Data Sources .............................................................169

CHAPTER 8

Hotels and Lodging ............................................. 172

Hotels as Real Estate .................................................174

Product Types ...........................................................175

Preparing the Market Study ...................................... 183

Evaluating a Site ....................................................... 184

Determining the Competitive Market Area ............... 184

Analyzing Demand Segments ....................................185

Fluctuations in Demand ............................................189

Competitive Inventory .............................................. 190

Future Supply ............................................................192

Projecting Performance .............................................193

Data Sources ............................................................ 194

CHAPTER 9

Mixed-Use Development .....................................196

Background ...............................................................197

Analyzing the Market Potential of  
Mixed-Use Projects .................................................. 200

Understanding Synergy ............................................ 202

Using Consumer Research and Social Media ........... 206

Putting It All Together ...............................................207

Appendixes .........................................................210

A. Glossary ................................................................211

B. Webliography ........................................................217

Index ...................................................................224


