Sustainable Destination
Branding and Marketing

Strategies for Tourism Development

Edited by

Anukrati Sharma
Juan Ignacio Pulido-Fernandez
Azizul Hassan

() CABI



Contents

About the Editors

List of Contributors

Foreword

Preface

1

Brand Dubai: Sustaining its Luxury Image
Andy Heyes and Sanjay Nadkarni

Branding of Spanish Civil War Sites to Promote Sustainable
Rural Tourism
José Alabau-Montoya and Maria-Eugenia Ruiz-Molina

The Relationship of Food, Tourism, Destination Branding and Marketing
Elson Mankhomwa, James Malitoni Chilembwe and Victor Ronald Mweiwa

A Theoretical Approach to Strategies of Marketing in the Scope of
Tourism Destination Types
Ilke Basarangil

Enhancing a Destination’s Marketing and Promotion: Lessons from
Malaysia
Azilah Kasim and Lim Cha Ling

Setting a Brand Image through Film Tourism
Giil Erkol Bayram

Ethical Comments Revolving around Post-disaster Marketing
Hugues Séraphin and Maximiliano E. Korstanje

Rural Tourism Development in Egypt: Contemporary Insights
Moustafa A. Mekawy

vii
ix
xi

xiii

12

37

50

61

73

82



Vi Contents

9 Sustainable Tourism Policies and Corporate Branding: Case of LUX*
Resorts & Hotels
Perunjodi Naidoo, Prabha Ramseook-Munhurrun and Vishnee Sowamber

10 World Heritage Sites and Their Impact in the Context of
Destination Marketing
Hulisi Binbasioglu

11 Accessible Tourism: An Inseparable Part of Sustainable Tourism
Ugur Akdu and Serap Akdu

12 Investigating the Factors Affecting Tourism Development in Victoria Falls,
Zimbabwe
Jeetesh Kumar and Anshul Garg

13 Influence of Government Policies on Sustainable Tourism Development
in Malawi
Victor Ronald Mweiwa, James Malitoni Chilembwe and Elson Mankhomwa

14 Environmental Sustainability on Tourism Business Enterprise:
Model and Case
Azizul Hassan, Krishnan Umachandran and Hengky Sumisto Halim

15 Key Strategies to Promote the Incorporation of Sustainability in Tourists’
Behaviour
Yaiza Lopez-Sdanchez and Juan Ignacio Pulido-Ferndndez

16 Rural Tourism: An Asset for Sustainable Development
Ali Dalgic, Derya Toksoz, Sevda Sahilli Birdir and Kemal Birdir

17 Dark Tourism in Terms of Local People, Emotions and Experiences:
A Case of Gallipoli
Nese Kafa

18 Digital Marketing and Virtual Tourism to Enhance Destination
Accessibility
Kevser Cinar and Daniel Weiss

19 Security Issues and the Image of Tourist Destination
Ericka Amorim and Maximiliano E. Korstanje

20 Exploring the Future of Sustainable Tourism
Priyakrushna Mohanty, Hemachandran Rajamanicam and Anukrati Sharma

Index

94

106

117

131

143

154

163

181

190

198

205

216

229



