Hirochika Nakamaki ¢ Koichiro Hioki
Noriya Sumihara ¢ Izumi Mitsui

Editors

Enterprise as a Carrier
of Culture

An Anthropological Approach to Business
Administration

@ Springer



Contents

PartI Religiosity, Spirituality, and Business

1  Corporate Society, the Formation of Order, and “Quaker Codes”:

Seeking an Origin of Corporate Governance Principles..................... 3
Izumi Mitsui
1.1 Introduction: Religion and Management ...........c.ccceeveeeeeneennennneen. 3
1.2 Framework of ANalysis ......ccocceevieriiiniienieniienienieenieeeeeeiee e 5
1.3 The Development of Quaker Entrepreneurs in Britain

and Their Philosophical CharacteriStics.........ooveevvienieriieeneeneenneen. 7
1.4 Twenty-First Century Moral Codes: Adrian Cadbury

and Corporate GOVEINANCE..........eevueerreerieerieeniieeteenieesieenieesveeaeens 13
1.5 Conclusion: From Taylor in the Twentieth Century to Cadbury

in the Twenty-First Century .........ccocceevievieenieniieenieeieeee e 15
REfEIENCES ..ottt e 17

2  Management of Miracles and Pilgrimage: A Comparative

Study of Votive Offering in Europe and Japan ...............c.ccccoeeenn.e. 19
Hiroshi Iwai

2.1 INIrOAUCHION...cutiiiieeiieiie ettt 19
2.2 EX-VOtO in BUIOPE .....eeviiiiiieiiiciieeeitee e 20
2.3 Ema: Votive Painting in Japan..........ccoccevivivieniiennienience e 22
2.4 Offering Practices and the Transitions of Religious Systems.......... 24
2.5 CONCIUSION 1.ttt ettt ettt e e e 27
REFEIENCES ...ttt 28

3 Spiritual Leadership: Background, Theory, and Application

to Japanese Business Leaders ................ccccooceevvrienieienieieeeeee e 29
Motomasa Murayama
3.1 INtrOAUCHION.....coiiiiieiiiiieieet ettt 29
3.2 Transcendental Leadership Theory ......ccccovvevieniiiinieniieeniienieeeene 31
3.3 “Spirituality in the Workplace” Movement:

Megatrend of Conscious CapitaliSm..........ccccveevveerieriieeneerieeneennne. 32

vii



viii Contents

3.4 Fairholm’s “Spiritual Leadership Process”.......c.cccoccovenericncnncnnne
3.5 Fry’s “Organizational Spiritual Leadership Model” ...........c..c.........
3.6 Spirituality of Japanese Business Leaders ........c..coceeveenericncnicnnen.
3.7 Conclusion: Future of Spirituality and Religion..........c..cccccoceeeenee.
APPENAIX .ttt e
REfEIENCES.....ccuiiiiiiiiiiiiiiieccccc e

Part I Exhibition, Performance, and Inducement

4  How the “Anomaly” of Nuclear Power Plants Has Been
Explained Before and After the 3.11 Disaster in Japan:
An Observation Through Power Company Visitor Centers
in Japan and England................c.ccoooiiiiiiiiiii e,
Noriya Sumihara

4.1 INtrOAUCTION . ..coutiiiiiiiiieeitetcee e
4.2 Visitor Centers as a Tool to Explain How

and Why Nuclear Power Plants Were Safe Before 3.11 .................
4.3 Visitor Centers in the UK...........coceooiiiiiiniiiiniccecceee
4.4 How the Account of Nuclear Power Plants

Changed After 3. 11 c..ooiiiiiiiiiieieceteeeeeeee e
4.5 Concluding Remarks..........ccocceouererieniniininienieieneeieseeee e
RETEICICES ...ttt e

5 Modelling Museums: The Management Culture of Family

Porcelain in England..................coocooiiiiiiiiiie e,
Yuko Shioji
5.1 INrOAUCHION . ..c.uiiiiiiieiieitec et e
5.2 Porcelain as Cultural Commodity.........cccoververieniinieniinenieneeeee
5.3 A Case Study of Family Porcelain in the Cotswolds.....................
5.4 Parallels with the Heritage Industry.........ccccocoeveniininininncncenee.
5.5 Conclusion: The Management Culture of Family Porcelain ...........
RETEICICES...c.uventieiieiieieee e e
6  An Orchestral Myth: Maestros Are Born and Made...........................
Yuko Oki
6.1 INrOAUCTION...c..iiiiiiieiieiieic et e
6.2 Orchestra and Conductor ..........cocceveerierienenienienieieeiceeee e
6.3 Conductors Called “Maestros” ........ccocereererienienienienienieeieneeee e
6.4 A New Type of Ma@StrO .....cccueveeiereiieniieieniieieeeeeieeieeie e
6.5 Who Created the Myth of These Maestros?..........cccceecveveevieneennene.
6.6 CONCIUSION ...outiitiiieiieeitei e e



Contents

Part III History, Story, and Industry

7  Museum and Visitor Centre in England:

Schism and Conflict Over Globalisation.......................c..ocooeieiinnn.
Hirochika Nakamaki

7.1 INrOAUCHION ....c.eviiiiieeciie ettt e e e e s
7.2  Museum and Visitor Centre in Stoke-On-Trent............cccccceevveenneen.
7.3 Schism of Museum and Visitor Centre at Wedgwood .....................
7.4 Burton-Upon-TIent ........ccoceevuemerriineineniiienieieeeeieeeeie e
7.5 From the Bass Museum to the Coors Visitor Centre........................
7.6 Museums and Visitor Centres Reconsidered............ccccoevveeevneeennnn.
RETEIENCES ....evviieiiiieeiee ettt e et

8  Brewing Heritage: Issues in the Management of Corporate

Heritage in the Brewing Industry in Britain ...
William H. Kelly

8.1 INtrodUCHION.....ccuiiuiiiiiiiiiiisictieeeeee e
8.2 Parameters in the Presentation of Heritage..........ccoccoceenericncnncnnen.
8.3 Case StUAIES ....coviuiiiiiiiiiieiccieecc e
8.4 Analysis and Conclusions........c.ccoeevereevieneeniineeneneeneeeeneeienneen
REfEIENCES.....ccuiiiiiiiiiiiiiiieccccc e

9 Islay, a Very Tasty Idea: Inventing, Embedding, and Selling

Tradition in the Contemporary Scotch Whisky Industry ...................
Mitchell W. Sedgwick

9.1 Theoretical INtroduCtioN...........cceeeeiiiieeiiiieiiieeeiee e
9.2  The Matter of SCOLCh ......ooovviiiiiiiiieeeee e
9.3 The Creation of Distinction: Means of Variation...............ccc..........
9.4 Marketing Tradition ........ccceeveereriiineeieniecnieceeecee e
9.5 Marketing Difference on Islay ........ccocooeeveniiiiniininiinenicnceee
9.6 A Moveable Feast ........c.coevviiiiiiiieiiiceeee e
0.7 CONCIUSION ..oeiiiriiiiiiieciie ettt ettt e ve e e ase e e
RETEIENCES ...ttt ettt et e e e e

10 One History, Two Narratives: The Company Myths of Japanese

Whisky COMPANIES .........c.coceiiiiiriiiiienieeiiece e
Yoshiyuki Takeuchi
10.1 INtrodUCHION....c..couiiiiiiiieiciciceceteeee e
10.2  Sake Brewage and ItS StOries......c.ccecerievienienienieninieneeicneeeee
10.3  Whisky Making and ItS StOries..........coceeveriinenieninienenienceeee
10.4 Narratives on Japanese Whisky: One History, Two Narratives......
10.5 Interpretation of These “Two Narratives” ........ccccceeeveereeiencennenne.
10.6  Conclusions: Character of the Corporation and Its Narratives ......
REfEIENCES.....couiiiiiiiiiiiiieeccccc e
INAEX ...

ix



