
 

Strategic Sports Event
Management

Olympic edition

Second edition

Guy Masterman

AMSTERDAM � BOSTON � HEIDELBERG � LONDON � NEW YORK � OXFORD

PARIS � SAN DIEGO � SAN FRANCISCO � SINGAPORE � SYDNEY � TOKYO

Butterworth-Heinemann is an imprint of Elsevier



 

Contents

LIST OF FIGURES AND TABLES ................................................................... vi

LIST OF EVENT MANAGEMENT BOXES........................................................vii

LIST OF CASE STUDIES ..............................................................................viii

LIST OF BEIJING INSIGHTS ......................................................................... ix

BIOGRAPHY ................................................................................................. x

GLOSSARY OF TERMS................................................................................. xi

AN INTRODUCTION ....................................................................................xv

CHAPTER 1 The sports event industry.................................................. 1

CHAPTER 2 Event organizations ........................................................ 31

CHAPTER 3 The sports event planning process ................................... 55

CHAPTER 4 Impacts and legacies ..................................................... 83

CHAPTER 5 Financial planning and control ...................................... 117

CHAPTER 6 Event revenue maximization.......................................... 135

CHAPTER 7 The bidding process ..................................................... 159

CHAPTER 8 Event implementation .................................................. 189

CHAPTER 9 Marketing planning and implementation ........................ 209

CHAPTER 10 Innovative communications........................................... 241

CHAPTER 11 Sports event sponsorship .............................................. 281

CHAPTER 12 Research and evaluation............................................... 323

INDEX.......................................................................................................345

v


