
Arnaud Sales
Editor

Corporate Social
Responsibility and Corporate
Change
Institutional and Organizational Perspectives

123



Contents

Part I Introduction and Theoretical Perspectives

1 The Institutionalization of the Domain of Corporate
Social Responsibility . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 3
Arnaud Sales

2 CSR and the Neoliberal Imagination . . . . . . . . . . . . . . . . . . . . . . . 43
Steen Vallentin and David Murillo

3 From Shareholders to Stakeholders: Portraying
an Ambiguous Corporation . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 61
Corinne Gendron

4 Reconsidering the Legitimacy and Efficiency of Corporate
Strategies: A Case for Organizational Democracy . . . . . . . . . . . . . 77
Anselm Schneider and Andreas Georg Scherer

5 Ethics in Leadership: Carving Out the Ethical Core
in Current Leadership Theories . . . . . . . . . . . . . . . . . . . . . . . . . . . 97
Rebekka Skubinn, Claudia Buengeler and Christoph Schank

Part II The New Dynamics of Corporate Social Responsibility
Standards: Public and Private Initiatives

6 (Re-)enter the State: Business and Human Rights Dynamics
as Shapers of CSR Norms and Institutions . . . . . . . . . . . . . . . . . . . 119
Karin Buhmann

7 ISO 26000 Gets Taken Around: Diffusion Work as Crucial Link
Between Standard Creation and Adoption . . . . . . . . . . . . . . . . . . . 135
Christoph B. Stamm

ix



Part III Corporate Strategies and Current Issues

8 Developing Global Institutional Frameworks for Corporate
Sustainability in the Context of Climate Change: The Impact
upon Corporate Policy and Practice . . . . . . . . . . . . . . . . . . . . . . . . 161
Thomas Clarke

9 Gaining Mutual Benefits Through Business-non-profit
Partnership in Base-of-the-Pyramid Markets:
A Relational View . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 177
Jordis Grimm and Dirk Ulrich Gilbert

10 The Double-Edged Sword of Financial Incentive Schemes . . . . . . . 205
Daniel Glaeser and Niels Van Quaquebeke

11 Corporate Strategies to Defend Social Irresponsibility:
A Typology of Symbolic and Substantive Tactics . . . . . . . . . . . . . . 221
Emmanuelle Reuter and Florian Ueberbacher

Part IV Implementing CSR: Social Actors’ Role
in Organizational Change

12 Implementing Corporate Social Responsibility as Institutional
Work: Exploring the Day-to-Day Activities of CSR Managers
in Multinational Corporations . . . . . . . . . . . . . . . . . . . . . . . . . . . . 243
Christopher Wickert and David Risi

13 Is CSR Crowding Out Charity? A Case Study of CSR
Implementation in a German Company . . . . . . . . . . . . . . . . . . . . . 259
Stephan Bohn and Peter Walgenbach

14 From Crisis to CSR Leadership: A Case Study of Successful
Implementation Under External Pressures . . . . . . . . . . . . . . . . . . . 271
Arnaud Celka and Arnaud Sales

x Contents


